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EUTELSAT ANNOUNCES HEADLINE RESULTS OF
ITS TWO-YEARLY SURVEY OF CABLE/SATELLITE

HOMES FOR 2005

With 119.4 million TV homes in Europe, the Middle E ast and North Africa
receiving channels broadcast via Eutelsat’s HOT BIR D™ satellites and

EUROBIRD™1, penetration stands at 8 homes in every 10

More than 52.6 million households receive HOT BIRD TM and
EUROBIRDTM 1 services directly via satellite which confirms E utelsat

leading position for DTH reception in Europe, the M iddle-East
and North Africa.

Result highlights (and September 2004/2002 comparis on)

• 48%, or nearly 1 TV home in every 2, are equipped for cable or satellite reception
in the 37 countries covered by the survey. The figure for 2002 was 43%. Total
reach is now 150 million homes compared with 132 million homes in 2002,
showing a growth rate of 14%.

• Direct reception via satellite (DTH and community) progressed three times faster
than cable between September 2002 and September 2004.

• 42.3 million cable/satellite homes are equipped for digital reception in western
and eastern Europe compared with 28.9 million in 2002, a growth rate of 46%.

• 29.9 million homes now subscribe to digital pay-TV in western and eastern
Europe compared with 23.5 million in September 2002, a growth rate of 27%.

N.B:  “Satellite” refers to a household equipped for direct or community reception of TV channels.  “Cable” refers to
a household receiving channels through a cable network.  “Cable/satellite homes” covers both user populations, i.e.
all homes receiving channels over satellite, either through direct reception or cable.
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Paris, 27 April 2005:

Eutelsat S.A., one of world’s leading satellite operators and the first supplier of
capacity for TV and radio broadcasting in Europe, the Middle East and North Africa,
today announced the headline results of its two-yearly survey of television reception
by cable/satellite homes.

Set up in 1994 and covering 37 countries in Europe, the Middle East and North
Africa, the key objective of the survey is to measure the growth of three main
broadcasting indicators: type of reception (cable/satellite) by TV homes in these
regions; the ratio of analogue to digital; the respective marketshares of free-to-air and
pay-per-view channels.

The survey also monitors the number of antennas pointing towards the HOT BIRD™
satellites and EUROBIRD™ 1, which together broadcast 60 per cent of the 1500
television channels and interactive services broadcast via Eutelsat.  The survey also
indicates how the cable audience has evolved at both neighbourhoods.

Conducted between July and September 2004, the survey took in 31 countries
representing 94% of the population of the 37 countries in the Observatory. More than
35 000 homes were interviewed face-to-face or by phone, using a single
questionnaire shared by 17 research institutes including TNS, GFK, AC Nielsen,
Ipsos and Gallup. Figures for the other six countries were integrated using national
market surveys.

* * * * * * * * * *

Presentation of the main results of the 2005 Eutels at Observatory

• 150 million TV homes in the 37 countries covered by  the survey now
receive channels via direct reception (DTH or commu nity antenna) or
through cable. This corresponds to nearly 1 TV home  out of every 2 (48%)
compared with 43% in September 2002 (132 million).

• (See Figures No. 1 and No. 2 in the Annex)

� The overall rise in the number of homes equipped for cable or satellite
reception is 14% between September 2002 and September 2004. North
Africa and the Middle East continue to show the strongest annual growth rate,
progressing by 23% each year. 59% of TV homes in western Europe are
connected to cable or satellite (against 57% in 2002), 54% in North Africa and
the Middle East (against 38% in 2002) and 32% in eastern Europe (against
26% in 2002).

• Between 2002 and 2004, direct reception via satelli te (DTH and community)
progressed three times faster than cable.

� Of the 150 million cable/satellite homes, DTH reception has now drawn level
with cable in the 38 countries in Europe, (76 million satellite homes compared
with 77.4 million homes for cable).  Direct reception progressed by 23%
between 2002 and 2004 compared with an 8% rise for cable.
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• Of the 123.7 million cable/satellite homes in weste rn and eastern Europe,
34% are equipped for digital reception, i.e. 42.3 m illion homes (compared
with 28.9 million in 2002).
(See Figure No. 3 in the Annex)

� The significant growth of digital is driven in particular by the increase in DTH
reception (8 digital homes out of every 10 are equipped for DTH, i.e. 33.6
million).

� Although analogue maintains its majority marketshare in serving 59% (88.1
million) of cable/satellite homes in Europe, the Middle East and North Africa, it
continues to decrease in favour of digital (analogue had a 74% marketshare
in June 2002).

� In September 2004, digital was received in 66% of satellite homes (34% for
analogue).

� Of the 33.6 million digital satellite homes in western and eastern Europe, 21.1
million subscribe to pay-TV (63%) and 12.5 million receive free-to-air
channels .

• Of the 123.7 million cable/satellite homes in weste rn and eastern Europe,
29.9 million subscribe to digital pay-TV either via  direct reception or
through cable.
(See Figure No. 4 in the Annex)

(NB: The progression of digital is only analysed for western and eastern Europe, where each country has a
clearly identifiable installed digital user base.)

� Homes subscribing to digital pay-TV split into 21.1 million satellite homes
(19.1 in western Europe and 2 million in eastern Europe) and 8.8 million cable
homes.

� The number of cable/satellite homes subscribing to digital pay-TV rose overall
by 27% between September 2002 and September 2004.

� The United Kingdom alone represents 36.5% of households in western
Europe that subscribe to satellite pay-TV. Other figures are: France 20.7%,
Italy 13.5%, Spain 9% and Germany 6.3%.

• 119.4 million homes receive channels via the HOT BI RD™ satellites and
EUROBIRD™ 1, which places their combined penetratio n at 8 homes out of
10 in the 37 countries covered by the survey.
(See Figure No. 5 in the Annex)

� Between September 2002 and September 2004, the audience for the HOT
BIRD satellites increased by 11.8 million (110.5 million homes against 98.7
million in September 2002) and by 2.6 million homes for EUROBIRD™ 1 (8.9
million homes against 6.3 million in September 2002).

� Within their coverage zone, the HOT BIRD™ satellites serve 88% of cable
homes and 59% of satellite homes. In the latter segment, HOT BIRD™
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penetration is 48% in western Europe, 83% in central and eastern Europe
and 70% in North Africa and the Middle East. In western Europe, the HOT
BIRD™ satellites serve 97% of cable homes.

� More than 52.6 millions households receive HOT BIRDTM and EUROBIRDTM 1
services directly via satellite which confirms Eutelsat leading position for DTH
reception in Europe, the Middle-East and North Africa

* * * * * * * * * *

Annexes

Figure No. 1:  Number of homes (in millions) receiving satellite channels through
cable or via satellite reception (DTH or community antenna). Segmentation by region.
Total TV-equipped population base = 314 million homes.
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Figure No. 2:  Number of homes (in millions) receiving satellite channels through
cable or via satellite reception (DTH or community antenna).  Total TV-equipped
population base = 314 million homes.

 Figure No. 3:  Number of homes (in millions) receiving channels through cable or
satellite reception (DTH or community antenna).  Total cable/satellite-equipped
population base in western and eastern Europe = 123.7 million homes.
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.

Figure No. 4: Number of homes subscribing to digital pay-TV through cable or
satellite reception (DTH or community antenna).  Cable/satellite-equipped population
base in western and eastern Europe = 123.7 million homes.
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Figure No. 5:  Number of homes (n millions) receiving channels via the HOT BIRD™
satellites and EUROBIRD™ 1.  Total cable/satellite-equipped population base = 150
million homes.

About Eutelsat
With capacity commercialised on 23 satellites that provide coverage from North and
South America to Far East Asia, Eutelsat is one of the world's three leading satellite
operators. Its satellites are used for broadcasting more than 1,500 television and 800
radio stations to 120 million cable and satellite homes. They also serve requirements
for TV contribution services, corporate networks, mobile positioning and
communications, Internet backbone connectivity and broadband access for
terrestrial, maritime and in-flight applications. Eutelsat's broadband subsidiary
Skylogic markets and operates services through multimedia platforms in France and
Italy that serve enterprises, local communities, government agencies and aid
organisations in Europe, Africa, Asia and the Americas. Headquartered in Paris, and
with staff of 450 commercial, technical and operational experts from 25 countries,
Eutelsat generated turnover of €760 million for the 2003/2004 financial year.
www.eutelsat.com
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